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FOOD HUBS 
A vital link in the food chain from the farm to the kitchen 

v Food hubs serve to connect food producers to consumers by aggregating products from a 
variety of local producers and distributing them to larger markets.  

v In South Puget Sound, small- and mid-sized producers currently have limited access to 
local markets outside of direct-to-consumer outlets, such as farmers markets and community 
supported agriculture operations.  

v Food hubs would allow small- and mid-sized producers to gain access to larger markets 
such as universities, large casinos and tribe markets, state agencies, and other food service 
institutions.  

v A South Puget Sound food hub could attract the services not only of local producers and in-state 
producers but also those of surrounding regional food systems.  

WHAT	  IS	  A	  FOOD	  HUB?	  
q Food hubs actively manage aggregation, distribution, and marketing of local and regional food 

products for retail, wholesale, and institutional demand. 

q They help build stronger infrastructure for small- and mid-size producers, helping strengthen 
regional food systems and local economies by keeping food dollars in those markets. 

q Whether through enhancing the viability of small and mid-size farms by providing technical 
assistance, to providing training and employment programs, food hubs have broad social and 
environmental impacts beyond their economic benefits. 

q The types of food hubs around the country vary greatly – and all play an important role in 
supporting regional economic stability, increasing urban-rural food connections, and promoting 
food security and healthy eating. 

Since each region and locality differ, successful food hubs must take local considerations into account in 
their planning, design and operation, which is why local input matters! 

What	  are	  the	  Benefits	  to	  Food	  Buyers?	  
Local foods are sustainable and environmentally- friendly, which is increasingly appealing to consumers. 
As such, it’s no surprise that the local and regional food trend represents a growing opportunity. For 
example: 

v Between 2007 and 2011, there was a 50% increase in direct farm sales and a 60% increase in 
farmers markets;  

v Restaurateurs and food service companies picked local foods as the top food trend four years in 
a row;  

v And the number of farm-to-school programs increased five-fold between 2004 and 2011.  
The purchase of local foods has other benefits as well. Local foods are full of flavor and have more 
nutrients because they are picked at the peak of ripeness rather than harvested early for shipping, they 
can increase variety of foods available (think Brandywines instead of just tomatoes!) and they can 
promote a safer food supply because they are fewer steps between the source and the table.  

Moreover, local foods create community by  increasing the connection between people and their food. 
Knowing where your food comes from and that it’s supporting the local economy helps reinforce 
community.  Despite this popularity, direct markets account for just 0.4% of US agricultural sales. Food 
hubs help alleviate some of the barriers to direct purchase such as logistics, marketing and 
processing. 	  


